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INTRODUCTION

.= Dairy Farmers of Canada

— The Canadian Industry
— The average dairy farmer

= Dairy Farming today

= Our Social License program

= proAction® and our commitment
= Challenges
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STATISTICS: CASH RECEIPTS $6.733 BILLIONS

(INCLUDES $816 MILLION FOR CATTLE SALE =12 TO 15% OF DAIRY CATTLE BE
IN CANADA)

Billion of Litres of milk sold: 7.31

DAIRY IS ONE OF THE TOP TWO AGRICULTURE SECTORS IN 7/10 PROVINCES

Milk is the #l
agriculture
sector

Dairy and

/ horticulture
are the main
two agriculture

sectors in the
Atlantic provinces
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Largest farm and Largest

market cash receipts agricultural sector
10% of the total GDP contribution 29% of the market
from the food manufacturing industry cash receipts (2014)

Source: Canadian Dairy Information Centre / Centre canadien d’information laitiere 3
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= Dairy Cash Receipts: ~ $580 Millions

Mt
= Average Consumption for each Albertan:
— 83 litres of milk
— 10 kg of cheese
— 5.4 litres of yogourt

= 600 farm families

= 80,000 dairy cows producing 650,000,000 litres
= 20 processing plants

= Creates 10,000 jobs

= Alberta is the 4™ largest province in Canada
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Average Dairy Farm milking cows: 70
Average Age of Dairy Farmer: 47
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STATISTICS: DAIRY BARNBY TYPE
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Chart 1

Dairy Farms in Canada
(number, 000s)
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Chart 2

Dairy Cow Herd in Canada
(number of head, millions)
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Chart 3

Milk Production in Canada
(hl, millions)
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® Taille moyenne au garrot
135 cm (4 pi 5 po)
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Annual Production:
From 3,500 to 4,500 kg
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= Taille moyenne au garrot
148 cm (4 pi 9 po)
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Annual Production:
9,500 kg
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A e
) AVERAGE CANADIAN FARMER "% £

' = Average herd Size: 70 milking cows

= Family operated business

= Works 7 days a week between 8 to 16 hours/day

= Committed for 365 days per year to his animals

= Milks 2 or 3 times per day his cows (Start: 6:00 AM)

= Love cows, Love working outside and the land

= Other expertise: beef farmer, crop farmer, large
equipment operator, breeder, dairy equipment
specialist, veterinarian, accountant, lawyer, electrician,
plumber, carpenter, mechanics, manure handling
specialist, personnel officer, tax experts

= Married, fatherhood, motherhood, family oriented,
committed to the community

= New skills demanded: Social licensee, marketing
expert, communication, auditing expert

11



PROVINCIAL LAWS &
STATUTES IN
ONTARIO

Farm Building Code

Municipal Drainage

Clean Air Act

Nutrient Management
Provincial Water Resources Act
Insurance Act

Fuel Tax Act

Workplace Safety and Insurance Act
Animal Health Act

Endangered Species Act
Pesticides Act

Registry Act

Farm Products Marketing Act
Well Act

Milk Act

Workman’s Compensation Act
Provincial Building Code
Municipal Act

Income Tax Act, Corporation Act

=Line Fences Act

=Ontario Energy Act

"Environmental Protection Act

=Livestock Medicine Act

=Agricultural Employees Protection Act
=Environmental Protection Act

"Farm Implements Act

=Livestock Community Sales Act

=Beef Cattle Marketing Act

=Off Road Vehicle Act

=Occupational Health & Safety Act
=Agricultural Tile Drainage Installation Act
"Food Safety and Quality Act

=Electricity Act

*Farming and Food Protection Act
=Business Names Act

="AgriCorp Act Surveyors Act

=\Weed Control Act Grains Act

=Farm Registration and Farm Organizations
*Employment Standards

BETrecnace o nronertv Act

{ie



PERCEPTION OF SOCIAL LICENSE
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PrAction

Initiative
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PrAction

Provide
assurance to
customers about

we do



PERCENTAGE OF FOREIGN-
BORN POPULATION IN CANADA

Ontario

British Columbia
Alberta
Manitoba
Quebec

Yukon

Northwest Territories

Saskatchewan

Canada 19.8%

MNova Scotia

New Brunswick

Prince Edward Island
Newfoundland and Labrador
Munawut
0 5 10 15 20 25 30
percentage

Data source: Statistics Canada, Census of Population, 2006.
Figure source: Statistics Canada, 2007, Canadian Demographics at a Glance, Catalogue number 91-003-XWE. 17



= Canadian households allocated 9% of their
total household expenditures to food and
non-alcoholic beverages, compared to 7%

In the U.S., 11% in Germany and Australia,
and 14% in Japan.
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= [JForty-five percent of the urban population live in the six .
largest cities, namely Toronto, Montréal, Vancouver, Ottawa—@
Gatineau, Calgary, and Edmonton. Two-thirds of Canadians
living in rural areas are close to one of Canada’s urban
centres, many commuting daily to the city for work.




PROFESSIONAL SURVEY (ANGUS-REID.COM, @
OCT. 2012) i

Profession | Canada | ___US_____GreatBritain

Nurses & Doctors 96% 92% 93%
Farmers 95% 93% 84%
Veterinarians 92% 89% 86%
Scientists 92% 87% 88%
Teachers 88% 88% 80%
Engineers 87% 87% 86%
Police Officers 85% 81% 78%
Accountants 78% 71% 46%
Building Contractors 61% 69% 43%
Journalists 63% 53% 20%
Actors & Artists 57% 52% 54%
Lawyers 56% 45% 53%

Politicians 27% 20% 15%



PUBLIC PERCEPTION OF THE DAIRY FARM @
(FROM DR. DAVID FRASER) e

= Agrarian Farm
=cows are referred by names, they have happy lives
= Notion of caring for the cows, for the land
= A way of life cared for by families

= Factory Farm
=cows are known by numbers, they have miserable lives
=Only $$, no feelings, no caring, cold corporations
* Producer is taken advantaged of by corporate interest
*No ethical sensitivities



PROFESSIONALS

Doctors

Nurses (Nursing Act)
Engineers (Professional Engineers Act)
Accountants

Naturopathy (Naturopathy Act)

Dental Hygienist (Dental Hygienist Act)
Physiotherapist (Physiotherapist Act)

Dental Hygienists (Dental Hygiene Act)
Acupuncturist (Traditional Chinese Medicine Act)

. Dairy Farmers of Canada...

22



PROFESSIONALS

= Duties/Ethics/Values:
— Public and society
— Customers
— Consumers
— Animals
— Environment
— Employees, family members
— Other producers
— Other Dairy Farmers
— Dairy Farmers of Canada

= Minimum requirements to be a dairy farmer in Canada... and
no grandfathering clause...

23
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Prfction

Initiative

Traceability

o Safety:

Canadian Quality Milk

5 Biosecurity

Animal Care
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GUIDING PRINCIPLES %

1. proAction® will be designed by farmers for farmers;

N

Striving for continuous improvement, proAction® will provide reasonable time periods to
allow farmers to meet the programs’ targets

proAction® will be mandatory for all dairy farms in Canada;

proAction® will be transparent and recognized by regulators, stakeholders and society
proAction® will improve the sustainability of Canadian dairy farms;

proAction® will be cost-efficient, user-friendly and valuable to farmers;
proAction® will USe existing expertise to minimize the number of on-farm visits;

proAction® will have the same timelines for all dairy farms in Canada;

© 0o N o 0 bk~ W

proAction® will have the Same obligations and consequences for all dairy farms:

10.proAction® will use the existing CQM program framework and infrastructure to facilitate
consistent administration;

11.proAction® will use credible and independent audits;

12.proAction® will partner with governments in the implementation of the programs;

13.DFC and member organizations will provide the Nnecessary resources to implement the
programs.

26



&
WHY? e

Commitment to Canadians
Setting up our own agenda
Being Transparent

Using existing expertise

100% Canadian Milk:
Branding

27
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HOW?

Timelines:10 Year Plan

Using the existing COM
Framework

Communication with all
stakeholders

28



CONSUMER MARKETING

e
&l
-
DIGITAL/ONLINE - WEBSITE

= canadianmilk.ca, launched in March, features six videos starring Canadian dairy
farmers and how they ensure quality on their farm.

Safety Standards

___High, strict standards are our commitment
| mm— e
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Consstent Quality

Great, consistent quality s our commitmeént

Innovation

Constant improvement is our commitment



http://www.canadianmilk.ca/

TIMELINES

Environment

|

2013 2015 2017 2019 2021 2023

A ¢ 4
4 N\
vilk quality I
| Producer Std /
cov [ | Poducerst/
Traceability D | integration &
- Communication
Animal Care e
| B Implementation
Biosecurity .

m 100%

* Traceability timeline is dependent on federal regulation.

30



Eric Patenaude and Smurf,
216 893 kg, 15 year old cow
Guinness Record, Reported Worldwide

20



Prfction

Initiative

Traceability

o Safety:

Canadian Quality Milk

5 Biosecurity

Animal Care
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Prfiction
Milk Quality nitiative




Prfction

Initiative

=S

Fd afety:

Canadian Quality Milk
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Canadian Quality Milk
On-Farm Food Safety Program

Best Management Practices
Critical Control Points

Standard Operating Procedures
Corrective Actions

Reference Manual

S

ol S22 s, Oulry'F&m; ﬁ]
of Cana ——1

June 2010

Canadi?

20
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COM REGISTRATION: 100% IN CANADA
WILL BE REACHED ... WITHIN THE NEXT
FEW MONTHS!

20

CANADIAN QUALITY MILK PROGRAM

® wlﬂe LAIT CANADIEN DE QUALITE
B e g

Provincial Up-date

el

e & \,,
~ Overall: 92% registered ) 57 W
= 7 V QN \‘.
- 32
/ L 29 (91%)
\ A " i
: 547 302 v 9846 \
¢ A 546 (100%) 229 (100%) 5689 (97%) Y e
. ,:\ 4 & "’/\-
505 166 3887 e
&% AR NB: 205
N\ N 473 (94%) 46 (28%) 3364 (87% , 7
o {57%) 205 T300%)

N Ns: 227
T . 220 (97%)
= PE: 178
A . L
-
f

175 (100%)

v

January 31, 2015
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ivestock Traceability

Implementing Livestock Traceability Module
Producer Self-Evaluation Questionnaire
Mandatory Records / Reports

Producer’s Workbook

20
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Prfction

Initiative

Animal Care
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ANIMAL CARE: PROCESS

Dairy Cattle with the National Farm Animal Care
Council(government, scientists, farmers, Humane
Society, CFIA, Restaurant and Food Services
Association, Vet Medical Association)

4 1 = Animal Care Assessment Framework: Dairy Farmers
|

were the first to develop the Framework (Dec 2013) in
Canada for Farm Animals (NFACC — National Farm

Animal Care Council)

= 2nd farm pilot has just ended and data is being
analyzed

40



y PROGRAM REQUIREMENTS

\

—Es,

= The main categories are:

Initiative

NATIONAL FARM ANIMAL CARE COUNCIL
CONSEIL NATIONAL POUR LE SOIN DES ANIMAUX DELEVAGE

"~ cooeoremacice | Aimatearelrogten

Workbook

FOR THE CARE AND HANDLING OF

DAIRY
Il CATTLE

afte
riculture culture Dairy Farmers
el . 2teen. (ARl ofGanads September 2014
Canadt Canadi —_—f—" dairyfarmers.ca

41



ANIMAL-BASED MEASURES
(PROPOSAL)

Determine assessor (Classifiers, Vets?)

Assessing your cattle

A qualified 3'9-party must do it every second year (service
provider must meet qualification criteria and have undergone DFC
training). We are expecting people like vets or classifiers to be
Interested. You choose who you want or you can have the

validator do it.



Prfction

Initiative

Traceability

o Safety:

Canadian Quality Milk

5 Biosecurity

Animal Care
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Prfction

Initiative

44



Biosecurity for Canadian Dairy Farms
National Standard

GrowingForward', vuiryFarmers  {AF]  Les Productours Isers

e Tt B

Biosecurity for Canadian Dairy Farms
Producer Planning Guide

Growing Forward L >

ey it w3t

45



THE PRINCIPLES OF BIOSECURITY

Do you want to help protect the health of your herd?
Consider developing a biosecunty plan for your dairy farm.

Biosecurity is about managing risk and focuses on preventive practices designed to:

disease the spread disease
from your farm of disease within to prevent spread
your farm to other farms

46



Prfction

Initiative

Traceability

o Safety:

Canadian Quality Milk

5 Biosecurity

Animal Care
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Prfction

Initiative

Environment
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PEI ENHANCED

Our farm has an
ENVIRONMENTAL FARM PLAN

Canadi B85~ @ Ontaro |

PrAction

Initiative

_ ¥ Growing Forward 2
paet

EAN -
T —
PONMENTAT FARI S

A federal-provinclal- terriorial initiative
—NOVA SCOTIA——

ENVIRONMENTAL -
FARM PLAN

P
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_LIFE CYCLE AND SOCIAL ECONOMIC
PERFORMANCE

Carbon footprint
Contribution of each life cycle stage

‘ m Livestock mgmt 46%
101 Manure mgmt 27%
g00e Feed production 20%

B Energy and buildings 5%
Transportation 3%

Miniimum W MaxiTum
0.94 Weighted average 1.10

kg CO.e

Breakdown of GHG emissions

Unesooregenent D
Manure management [N

Feed production B

Energy and buildings

Transportation

ECH,ENOECO, 0 kg 0.6

Average land use

Water consumption

17%
Livestock mgmt
mg 73%
10% 20L Feed
Emrgy _and production
buildings
Minimum W Maximum
I L= 1 1
1 Weighted average 200
Litre

the best in the world

A carbon footprint among

By referring to comparable studies
in other countries, it can be shown
that the GHG emissions generated
per unit of milk produced in Cana-
da are among the lowest globally.

I?I kgmge

T T T 1
141 12 1.3 14

L]
0.9 1
11 i=Sial E

20
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MESSAGE #1: CAREFUL OF
OVERREACTING TO SHAMING

§ _TAKE ACTION | CHOOSE VEG | DONATE | FRANCAIS
M ERC \ FOR

. CRIMINAL CRUELTY EXPOSED AT CANADA'S LARGEST DAIRY FACTORY FARM Aol "‘"f."r‘ L,

WATCH: Cows Kicked, Beaten, and Hanged at Massive Dairy Factory Farm < M I L K

Behind nearly every glass of milk
and slice of cheese there is a
story of extreme animal cruelty

B and exploitation. A new Mercy

BIA | XABSDARK SIDE For Animals undercover

investigation revea
animal abuse at Cc
largest dairy factor

BEHIND THE

Undercover investigation reveals horrific conditions within egg
industry

qf )
;,m MM
AN LOp SR

HOUGHT

sver investigation reveals disturbing and
ne treatment of factory farm animals

»sed at Pork Supplier to Major Canadian Grocery Stores

THIS CRUELTY BROUGHT TO YOU BY:

L ‘//\ B
. L S A

Click here to sign the petitiori[#]




MESSAGE #2: CAREFUL WITH THE
CERTIFICATION OVERLOAD

CARRNN
NEUTRAL

G
(&' A
al stand®

-

AB

AGRICULTURE
BIOLOGIQUE

e

crodietocrodie

] GreenCircle 1
- CERTIFIED ) Q\ED Op

5) )

m £ 0 > o
o

7 ENERGY STAR

M e A Certified INTERNATIONAL SYMBOL

global S A= | Gheen ey

PARTNERSHIP CERTIFIED -\ by TRACertification™ D'EFFICACITE ENERGETIOUE



http://www.globalanimalpartnership.org/
http://www.globalanimalpartnership.org/
http://www.builtgreencanada.ca/
http://www.builtgreencanada.ca/
http://www.ecologo.org/en/
http://www.ecologo.org/en/

MESSAGE #3: CAREFUL OF THE
PAPERWORK OVERLOAD

20

CRSEB

CANADIAN EOUNDTABLE
| FOR SUSTAINAELE BEEF

Agriculture and
Rural Development

\

7.

Verified Beef Production

BUSINESS GUIDE

3 /
/D ' NATIONAL FARM ANIMAL CARE COUNCIL

/4

CONSEIL NATIONAL POUR LES SOINS AUX ANIMAUX D’ELEVAGE

53






. MESSAGE #4: RECOGNIZE THE .
FARMERS WHEN CONGRATULATIONS &2
f;% ARE DUE

*=The proAction® Initiative and
other initiatives will make a
difference... but

May not be a unique marketing
Initiative for our clients




¢ INSHORT Prfiction

Initiative

what we do

= use existing infrastructure that will allow future
Integration of programs/modules

= Strong support from our dairymen, processors,
stakeholders and clients

= Effective communication to all levels is key to the
success of this program

= proAction® is building equity for the support for our
national branding
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MONTH XX, XXXX

TITLE OF THE PRESENTATION
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FOR MORE INFORMATION i

A . 4

Alberta Milk

& | wesmoan | vestnsce | ourComimors | e Gesks | Famerince www.albertamilk.com

Mike Slomp mslomp@albertamilk.com
E:Ze}:;lr;::;tinn Initiative: On-Farm 780_453_5942

» Tha proaction intiative: On-Famm
Thraugh proActian, Canadlan dalry Excalloncs
tarmers collacively demonsiraiz o e L B Procucer/Guest Login

responsibie stewardship of thelr animals

p’TA - and the anvironmeant, sustainably B S
*  producing high qualty, safe and Dy Farming and the Emvironment o
Ct,on MUStGUE f00d for Cansumars. N g =
k

Aska Dairy About Alberta Dairy Supply News &
Farmer Milk Nutrition Management Events

To ofer Te best milk every cay, Canadian dairy

fammers have sxcedent siandanis and practices.

DFC and memiers infisted the dessiopment of
PFACHoN kD offer 2 progese Ao farmmess ther will BSsure ur Chents BROUE thegond practices on
Canmdlan caiy danms. Vdth prodction, farmers ofer procl they weork i emsurs milk oualty ad ety
while mesting Tocietal ExpeciEons. reised o animal cavs, henith, welfare &z wed 3 emvircnments:
simwariship

Cowninad e proAction brochure

The prodction inltistive ks an =ffident and coordinaied nationsl famewosdk thet brings: varous best
mBnagEment pracices, on SIS, under one: umbredia. This anproach wil Blow S Canadian dainy
Inchsiry o continue s iesgership by Essurng Cosimers Shout fanm pracsces. Cansdian deiny fammes
have colleciively and proadiively esiabilsh teees and fimelines for s inflathe.

Through proction, deiny farmess: il

= Implement & single, national, credibie, practioal on-famm intistive;

Dairy Farmers of Canada
www.dairyfarmers.ca

Guy Séguin guy.seguin@dfc-plc.ca
613-897-4353 @guyaseguin
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